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Rapidly expanding electronicsretailer Best Denki makesinroadsin Kuwait

KUWAIT CITY — Consumer electronics chain Best Derto. is steadily expanding
business in Kuwait since its debut there threesyago and plans to open its fifth store
in the oil-rich country by the end of this year.
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Its strategy is to provide Kuwait's affluent cliel# with the meticulous customer
service Japan is known for while also making ustheflocal custom of "diwaniya," or
social gatherings, for word-of-mouth marketing.
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